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You can keep up to date with the Faculty social media accounts as listed on the FLS Intranet 
https://www.ucl.ac.uk/lifesciences-faculty/fls-intranet. These are a great way to showcase your news, 
events, research and to promote courses and share other relevant information.

We reach a wide variety of audiences from prospective students at all levels, current students, future and 
current staff, alumni and the media. LinkedIn is proving successful for staff recruitment, events and thought 
leadership, and Instagram works well for students and alumni.

If you’re on social media please do follow us.

https://www.ucl.ac.uk/lifesciences-faculty/fls-intranet.%C2%A0


Faculty of Life 
Sciences Instagram

Pharmacy Instagram
Impression figures are much higher on the Pharmacy 

Instagram account as the account is much older than the Life 

Sciences account. Data shows that our main audience is 

females in the 18-34 category across a variety of countries.

The data below shows that our Life Sciences account 

(left) reaches fewer people than the Pharmacy account (right), 

We are targeting this and awareness is improving as can be 

seen by the increase in followers.



FLS X
FLS X currently has 2,027 followers. 

News stories and events attract good 

engagement, especially when the 

Tweet references a UCL academic with 

a strong media profile.

X Analytics has no data for March 2023 

so year on year comparisons are not 

available.Top Tweet



Biosciences X

Biosciences is our smallest X channel 

with 1,863 followers.

X Analytics is showing no data for March 

2023.Top Tweet



Pharmacy X

Pharmacy is our largest X channel with 

8,474 followers.

X Analytics is showing no data for March 

2023.Top Tweet



FLS LinkedIn

Our strongest LinkedIn post or March was 

the obituary for Dr Frank Sowrey. This was 

seen by over 7K people and has had a 

strong engagement. The next two most 

popular items were EPSRC funding for a 

Doctoral Training Centre, and a new course 

for pharmacists, which has NHS funding and 

has been widely shared across the sector. 

These three posts show very strong figures 

of organic engagement for this platform.



Linktree from social posts

Our social posts all contain our Linktree link which has links to all 

of our sites, and also important sites like the funding pages and 

Open Day pages. This enables us to track web page links clicked 

on from the social media posts. The most popular link is the 

School of Pharmacy website. The data to the right shows that 

there was good engagement during the Easter break.


