
Online Session 2: Critical Thinking



Some questions to get us started...

• What is critical thinking?

• How can we tell if we are thinking critically?

• What is an advertisement?

https://www.menti.com/bleh6yxisdt7

https://www.menti.com/bleh6yxisdt7


Image-Text Interfaces

• Technology

• Translation

• Conditioning



Interface
How we interact with a system





Why do we care?

• Dictating

oHow we use our bodies

oWhat we can do

oWhat we think is natural or normal



Translating between us and the computer



History of User 
Interface (UX) in 
Computing

• Looking at code (command-line 
or text-based interface)

• Looking at a visual 
representation (graphical user 
interface)



Visual Metaphor and 
Symbolism

• What is a metaphor?

• What is a symbol?

• What about language?



"Metaphors 
Reflecting and 
Shaping the Reality of 
the Internet"

• Tool:

oProsthesis

oConduit

oContainer

• Place

• Way of Being

-Annette N. Markham



Semiotics



Technological format, user input



Expanding the concept of interface

• How is a book an interface? What about an advertisement?
• Why might this be a helpful description?



Breakout Groups:
• How do we interact with the following interfaces?

• What kind of visual metaphor, symbolism, and format 
does it use? 

• How does it shape our thoughts and behaviors?

oGroup 1: Instagram

oGroup 2: Television

oGroup 3: Virtual reality

oGroup 4: ATMs



Origins of the Grid





Failures of Virtual Reality



Advertising





The world as a place for advertising



Rise of the Influencer Economy



Contemporary Ads

• Influencers

• Eye-space

• Social media

The internet is shaping

What we want

How we present 
ourselves

How we behave

How we spend our 
time



Social Media—
what is it doing to 
us?

• https://www.menti.co
m/bldj2tyey7qs

https://www.menti.com/bldj2tyey7qs
https://www.menti.com/bldj2tyey7qs


Children and Social Media

• Negative mental health effects

• Changing how children learn and are socialized

• Exposing children to danger

• An outlet for creativity

• A source of community and information



Visual Consumption



What happens to artwork and images?





Next steps

Before our next session…

What’s coming up?

Drop-in sessions are run on the following evenings from 6pm – 7pm.

Monday 4th March

Monday 11th March

Monday 18th March

Monday 25th March

Your next subject session will be on Wednesday 28th February from 

6pm – 7:30pm.

Any questions?

If you need any support, or have any further questions, please don’t 

hesitate to send the UCL Expand Team an email at 

wp.post16@ucl.ac.uk or drop us a text on 07857630033.

mailto:wp.post16@ucl.ac.uk

	Slide 1
	Slide 2: Some questions to get us started...
	Slide 3: Image-Text Interfaces
	Slide 4: Interface
	Slide 5
	Slide 6: Why do we care?
	Slide 7: Translating between us and the computer
	Slide 8: History of User Interface (UX) in Computing
	Slide 9: Visual Metaphor and Symbolism
	Slide 10: "Metaphors Reflecting and Shaping the Reality of the Internet"
	Slide 11: Semiotics
	Slide 12: Technological format, user input
	Slide 13: Expanding the concept of interface
	Slide 14: Breakout Groups:
	Slide 15: Origins of the Grid 
	Slide 16
	Slide 17: Failures of Virtual Reality
	Slide 18: Advertising
	Slide 19
	Slide 20: The world as a place for advertising
	Slide 21: Rise of the Influencer Economy
	Slide 22: Contemporary Ads
	Slide 23: Social Media—what is it doing to us?
	Slide 24: Children and Social Media
	Slide 25: Visual Consumption
	Slide 26: What happens to artwork and images?
	Slide 27
	Slide 28

